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In the past 30 years of reform and opening, private economy has made great 
progress of development and became an important force in economic growth. 
However, some social problems, such as strained labor relations, poor product quality 
and serious environmental pollution, began to emerge with the development of private 
economy, which has affected the image of private enterprises, even their survival and 
development. This dissertation tries to obtain the evidence of the relationship between 
the performance of private corporate social responsibility (CSR) and financial 
performance through empirical analysis, and to answer which CSR should private 
enterprises take.  
This dissertation discusses the formation and development of CSR and its theory 
basis. According to the existed study, Chinese institutional background and the reality 
of private enterprises in China, the main hypothesis is that the good performance of 
CSR will promote the financial performance. By summarizing and comparing the 
measuring method of CSR performance in literature, this dissertation has established a 
series of feasible indicators to measure CSR performance. The model has fully 
considered the characteristics of private enterprises and the empirical analysis has 
been carried out through SPSS16.0.      
The empirical results have supported the hypothesis. The performance of private 
corporate CSR and financial performance have positive correlation. Good social 
responsibility performance could promote financial performance. But the relationships 
between CSR performance to different stakeholders and financial performance are 
different: CSR performance to shareholders, creditors, consumers, suppliers, 
employees and the government could affect financial performance obviously, while 
CSR performance to the public has no obvious influence on financial performance. 
The dissertation’s conclusions show that private enterprises take CSR could be 
good to improve financial performance. Accepting CSR is not only the legal and 
moral requirements, but also good for self-interest, so that “win-win” situation could 
be achieved.  
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1.1  研究问题的提出 













    企业社会责任思想形成于 20 世纪初，发展于 20 世纪的 30 年代至 80 年




















权、歧视、惩罚措施、工作时间、薪酬和管理体系等 9 个方面。随着 SA8000
标准的实施，我国出口到欧美国家的服装、玩具、鞋类、家具、运动器材及日












































1.2  研究的意义 












1.3  研究内容和方法 
1.3.1  研究内容    



























1.3.2  研究方法 




EXCEL2007 和 SPSS16.0 进行分析，通过实证研究，得出本文结论。因此本文
采取了以实证分析为主，理论分析和实证分析相结合的研究方法。 





   






   
   
 研究假设的提出  
   





   
   
 得出本文结论  
                        图 1.1  本文研究框架        
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2.1  企业社会责任思想的形成 
































决，如果有必要，他还可以买通国会和法庭[6]。                                                                
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2.2  企业社会责任思想在争议中发展 
在古典经济学和新古典经济学统治了数百年的美国，企业社会责任思想一
经出世，便引起了轩然大波，支持者有之，反对者有之，理论界和实务界纷纷
就此发表看法，表明立场。从 20 世纪 30 年代到 60 年代，围绕公司是否应当承
担社会责任，乃至公司是谁的公司的问题，展开了两次激烈的大论战：一次是
20 世纪 30 年代至 50 年代 Berle 与 Dodd 关于管理者受托责任的论战，另一次则
是 20 世纪 60 年代 Berle 与 Manne 关于现代公司作用的论战。 












可以说，Berle 和 Dodd 对企业社会责任的观点并没有不可调和的分歧，只是由
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